


Ester

Duchess Chocopreme



We are an impact company 

that makes chocolate























Plek van het filmpje







together we make 
100% slave free the 
norm in chocolate







Mainly by free publicity



When launching new products
we always share our mission
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Bold and outspoken statements



by building direct relationships 



inviting chocofans to tony’s experience stores
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in pop up stores like madrid

+800 friends

>100k views
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This season we will pay 77% - 82% more than the farmgate price

New farmgate prices go down - again
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Côte d’Ivoire

Farmgate price Fairtrade Living Income premium co-op fee
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Ghana

Farmgate price Fairtrade Living Income premium co-op fee

Total premiums $383 $945 Total premiums $792 $1096





100Weeks 





results



After 4+ years of Tony’s Open Chain

Impact results

$0.78 

$2.04 

industry Tony's Open Chain

Average income*

per persoon per dag

*Côte d’Ivoire

30%

100%

industry Tony's Open Chain

No deforestation

(estimated)

46%

<5%

industry Tony's Open Chain

Child Labor

$2,49



Best sold bar in the Netherlands
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9,5% 8,5% 8% 5%

The 2nd largest chocolate brand in NL (Nielsen-

grocery)

1 2 3 4

Value share Nielsen 2023



Tony’s is growing in revenue world wide
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And therefore more awareness of 
the abuses in the cocoa industry

.. At airports all 

around the world

..United 

States..

In the 

UK..





More mission allies are joining 
tony’s open chain





Amsterdam city
Week 6
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