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Milestones

From pioneers to experts in plant-based foods

First products in Demetar quality
. brand & first cartification in (Soya Ghurts). Berlef becomes a
‘ 2 01 3 accordance with the ZNU climate-neutral company as of
sustainability standard 01.01.2021. Expanslon of product First national TV campalgn on
Expansion of production Opening of co-working spacg capacities at the Beckum site ZDF In the company’s history.
capacities at the
201 3 Backum site

Relaunch of the Berief Food

y 4
021

Expanslon of production and
storage capacities at
the Beckum site.

Introduction of the
first products in
Naturland quality

- Elranﬁ re(launch _fnr the brand Fully-automated tofu
201 -' .Berief”. Move into the new production is
warehouse & logistics halls commissioned
Bernd ERer and production halls at the

joing the board
of directers

Introduction of organic cerea) T
drinks & start of regional ntroduction o

procurement of Bl e
‘ ’ raw materials

expanded Beckum site.

First IFS
Change of comparty ’ certification
-~ name to “Berief
199-' Feinkost GmbH™ 1993 200‘1

\ Market launch of the
& Expansion of the product Marcus Berief joing BERIEF SOJA FIT .

range to include meat the company - brand with soya drinks

alternative products and tofu products

Intraduction of the
organic seal & organi
soya drinks

Relocation of the
production
site to Beckum

Foundation of “Tofu Kostwerk GmbH" in Diestedde with
the first tofu production system
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Our philosophy WHY

WHY? HOW? VVHAT? We want our world to remain worth living in. Everyone should have

- access to sufficient good nutrition. This can only work if we work
together to promote plant-based foods as a wholesome diet.

HOW

Our values are:

Transparency

Community and togetherness
Courage

Consistency

Sustainability

To ensure that this is reflected in our products, we

use only organic ingredients and only as many

ingredients that are really necessary. We pay

attention to a regional production and a raw material

sourcing, which only takes the shortest possible WHAT
time. As a family business, we have been doing this
unchanged for over 35 years. To ensure that this
continues, we want to constantly improve, without
carelessly disregarding what we love. The well-being
of our employees and customers is always an
important indicator of our work.
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We are going the way from plant production manufactory to plant
food industrial enterprise with high customer orientation and
excellent production.



Company figures
Status 2/2023

9 areas of

More than 380 apprenticeships

employees

I 94 million euros
revenue

in
25 countries
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i

* For our products we use only raw materials in organic quality.

i However, due to the organic regulation, we are not allowed to az
4 2 faCtorIeS advertise our Berief Organic Oat Calcium Drink as an organic f
H product.
in Beckum /4
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Naturally-varied product range

Our delicious organic plant-based products

. (ALGUR

BARISTA | HgffR HHFER - HHFER
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In our products, we not only attach importance to particularly good taste, but also to the shortest possible ingredient lists and natural ‘ Y
5 ingredients. That's why we do not use stabilizers and preservatives - in line with a clean label.
/ 4
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Naturally regional
Always as close as possible

We source most of our raw materials from Germany and the EU.
4 For shorter transport routes
v For lower CO, emissions

v For better traceability

almonds and rice
from
Spain and ltaly

of Munsterland
‘
a

- =

0 We produce
in the heart

N s

Soya from Germany,
Austria & France

K

“ Spelt and oats

from Germany
‘ and Austria
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naturally organic

We live and love organic products

4 We source over 60 percent of our raw materials
through organic associations

v We support
regional organic agriculture

v We promote
varietal and biodiversity

Demeter certification in 2020
Jemefer

Bioland certification in 2018

Bioland

Py
) ‘ J Naturland certification in 2018

Naturland

Organic certification in 2006
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Naturally sustainable

We have a holistic understanding of sustainability:
Ecological aspects
Economic aspects
Social aspects TUVRheinland

"ZERTIFIZIERT www tuv.com
|D 9000010504

\‘,‘ Management
System

ZNU
Nachhalliger
Wirtschaften

We focus on three main topics -

Climate and Energy We have been officially certified by TUV Rheinland according to
Regional raw material sourcing the independent ZNU standard “Driving Sustainable Change" at
Health the beginning of 2021.

Change

C Standard
ZNv Driving Sustainable

Witten/Herdecke University
ZNU is the Center for Sustainable Management and standard
setter of the only and certifiable sustainability standard that
combines the three dimensions of environment, economy and
social issues.
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Climate and Energy

BERIEF iS

1. i . 4.

WHERE ARE WE?
ESTABLISHING THE (ARBON REQUCTION OF HOW MANT (02 (OMPENSATION OF The
FOOTPRINT OUR (0Z EMiSSiONS EMISSIONS REMAIN? REMAINING (0Z EMISSIONS

% %---;g .
Energy efficiency improved by 10%*
®

From field to shelf and disposal

60.99¢T

(0,~EQUIVALENTS PROTECTION OF OUR ENVIRONMENT

AP

ﬂ REGIONAL ANO INTERNATIONAL

requires cultivation, packaging,
facilities services, manufacture,

Use of regional raw materials to transport and disposal.

—1® FEe S

Manufacture and packaging

Transportation to the shops

Disposal of the packaging

*pasis for the chart are the validated figures from 2021

shorten transport routes
Organic quality from certified producers

Use of 100% green electricity
from renewable energies

¢

Savings of 2.700 t CO2e in 2021

THAT §S EQUIWVALENT TO THE ANNUAL

CONSUMPTION OF ALL OVSHWASHERS
iN HANOVER ANO MUENSTER

(Hanover 2019 number of household 238,356
Muenster number of household 170,840 - total 469,196)

Regional: Reforestation of a regional
mixed forest near Beckum

International: Wind energy in India
and forest protection in Peru

SiN(E 01.01.2021



Berief Food GmbH
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Matrix organization and teamwork as a success

factor

Monday

Tuesday )

Wednesday )

Thursday

_—

Friday

Daily Business
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POTENTIAL

ABSTRACT

CONCRETE

(USTOMER PROBLEM

(USTOMER SOLUTION

OESIGN THINKING

LEAN STARTUP

Innovation and
Rapid Development

KUSIHESS ANALIGAS 8

o MANRSEN)
HECTUUTT S i
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Innovation key Pillars

What we believe makes us and our products different
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Pea-Based Barista Edition

Trend: Clean Label
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Trend: Agplcatinin/Usage

QAQ Q QA




Tree:-l:

[@ ﬁjpaneutral]

@ 1.) https://lebensmittelpraxis.de/sortiment/30735-fruehstuecksprodukte-weniger-zucker-mehr
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New addition to e ,cuya. “r2e"- offering
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: Organic/Clean label

@ @ @
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Ingredient list (Natur):

Tofu* 55% (soybeans, water, coagulant: calcium sulfate), water, sunflower oil,
onions, Thickener: carrageen, xanthan gum, locust bean gum; salt, herbs,
sugar, herbal extracts, konjac*, carrot and radish concentrate, lemon juice
concentrate
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Naturally Welcome

How to reach us

v
e

)

info@berief-food.de

+49-(0)2521-2614-0

'

https://www.berief-food.de/en/

@

https://www.facebook.com/BeriefFood/

o) Q

https://lwww.instagram.com/berieffood/

https://www.linkedin.com/company/berieffood/

=
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Thank You

Be A part of the@-Vqution
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