A European, Brand-Led, One-Day Conference & Networking Event, 30th June 2021, Europe
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Insights Into The Latest Consumer-Led Health Trends, Plant-Based Innovations, Free-From, Retailer & Convenience
Insights & Sustainable Product Development To Deliver Stand-Out, Proﬁt-Boosting NPD & Product Innovations

19 Speakers 1 Day
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Win Big With The Latest Lucrative Health &
Ingredients Trends: Drive product success, nutritional

value and satisfy consumer demands to propel proﬁts

Proﬁtable Plant-Based Products Which Appeal To
The Masses: Perfect texture, ﬂavour and taste for

ﬂy-oﬀ-the-shelf, plant-powered NPD

Hot Trends & Innovations To Excite Consumers:

Drive commercially-successful NPD which impresses consumers
and boosts sales

Deep-Dive Into The Mind Of The Consumer!

Guarantee your products thrive despite the rapidly-changing
trends and interests of shoppers

Boost Sustainability With Innovative Methods: Get

the seal of approval with sustainable NPD which meets
environmental considerations and still drives commercial success

It’s More Than Just Plastic! Deliver On Your
Packaging Promise: Packaging solutions which appease
eco-conscious consumers, are cost-eﬀective and reduce
environmental impact

Focus On Low-Sugar NPD: The latest tools and solutions
to assist your portfolio in its journey towards sugar reduction

On-Trend, Convenient Products For Time-Poor
Consumers: Innovate your portfolio with convenient products

that stand-out in a growing space

Daria Mai
Head of Product

Honest Food
Company

Grégory Faure, Innovation Controller –
Continental Europe

Princes Ltd

Patrick Lesueur
Group R&D Director

Steve Flanagan
Chief Marketing Oﬃcer (CMO)

Sushi Daily
Europe

Bonduelle

Alvaro Vela
Marketing Director

Starbucks Spain
& Portugal

Olivier Sevenou, R&D Lead –
Future-Facing / Health &
Wellbeing

pladis

Hadrien Cadiou, Global R&D Senior
Consumer Scientist

JACOBS DOUWE
EGBERTS (JDE)

“Interesting &
Though-Provoking”
Nestlé Cereal Group
(Previous NPD London Attendee)

P L US !

Brand-Led NPD & Innovations Sharing

• 5 Break-Out Discussions
-

Protein Alternatives
Alcohol-Free
Dairy-Free
Gluten-Free
Vegan

• Interactive Panels:

- Key-Market Trends & Innovations
- Consumer & Shopper Demands

Organised By:

• Open Q&A Forum & Networking
• 9 International Perspectives
• 5 Lunchtime Peer Discussions

Part Of The Sell-Out Food & Drink Innovation Series:
13th May 2020 • London

info@foodproductconference.com

+44 (0) 20 3479 2299 www.foodproductconference.com

Food &Drink
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www.foodanddrinkconference.com

Shape Your Food & Drink Strategies With Insights Into The Hottest Trends & Innovations For The Perfect, Profitable NPD Recipe
08.30 Registration, Morning Coﬀee & Objective Setting

Introduction & Morning Chair’s Opening
Remarks

Break-Out Discussions

A) Protein Alternatives

FrieslandCampina

Mars Food

A Healthier Business

B) Alcohol-Free

09.20 Balancing Health Trends With Commercial &

Operational Realities

• Successfully translate the latest health trends into
market-leading NPD which pushes the health agenda and
guarantees sales
• Capitalise on the right health trends for your products to
drive nutritional value and satisfy consumer demand
• Are consumers all talk? Decipher the health trends that
customers are actually buying into to align development
and boost proﬁts
Steve Flanagan
Chief Marketing Oﬃcer
(CMO)

Sushi Daily
Europe

Plant-Based Innovations
09.40 Capitalise On The Plant-Based Trend To

Create Proﬁtable Foods With Mass
Appeal

Hot
Topic

• Texture, ﬂavour, taste: break the limits of what is achievable
within plant-based for products that will ﬂy-oﬀ-the-shelf
• Do the numbers add up? Market insights into the truth
about consumer purchasing habits when it comes to
plant-based products
• A whole new world! Explore new protein alternatives,
replacements and ingredients that will innovate your
plant-based NPD portfolio
• Vegan, vegetarian and ﬂexitarian: top tips for expanding
your product appeal across as many markets as possible
Antje Schubert
Managing Director,
Western Europe

Nomad Foods

C) Dairy-Free

12.10 Deep-Dive Into The Mind Of The

Consumer! Align Your Strategy With
The Latest Consumer Demands &
Shopper Behaviours For Winning
NPD & Guaranteed Sales

Gea de Groot
Head of Product Strategy
Lipids

Dale Cunningham
Head of Product
Development

Consumer & Shopper Demands!

D) Gluten-Free

E) Vegan

10.30 Morning Refreshment Break With Informal Networking
11.00 Bonus Session Reserved For Exclusive Conference
Partner

Sustainability
11.30 Get The Seal Of Approval With Sustainable

NPD Which Meets Environmental
Considerations & Still Drives Commercial
Success

el
Pan

10.00 Alternative Ingredients & Free-From:
Chair’s
Remarks

om
-Fr
Free

09.00 GIC Welcome, Interactive Voting

Q&A

Innovators &
• Leverage data into consumer and shopper
Thought Leaders
behaviours to ensure your products are
directly on trend – and have the numbers to prove it
• You can’t predict the future but how can you ensure your
products survive the rapidly changing trends and interests
of consumers?
• Separate the big winners from the big disappointments...
which key trends can be drawn from consumer opinion and
which will actually convert into shopping sales?
• Stay ahead of the curve and explore emerging ﬂavour,
ingredient, nutritional and consumer trends to drive NPD
and business success

Ricardo Piccolo
Category Director
(Infant & Medical Food)
Continental Europe

Kraft Heinz
Daria Mai
Head of Product

• From Greta to Blue Planet: it’s more than reducing plastic!
Consider everything from food waste, miles, carbon and
water footprint on your journey towards sustainability
• What does it take to position your brand as sustainable?
Explore innovative ways to boost sustainability within your
NPD portfolio
• Can you go full circle? Determine the strategic steps needed
to strive towards a circular economy
• When it comes to sustainability, a little can go a long way.
How can you drive sustainability from NPD to the overall
business?

12.40 Lunch & Informal Networking For Speakers, Delegates & Partners

11.30

13.10 Informal Breakout Discussions
Sanne Van Zon – Arts,
Picture Perfect a.k.a.
Lead Ultimate Bar Team

Tony’s
Chocolonely
11.50

Grégory Faure,
Innovation Controller –
Continental Europe

Princes Ltd

Honest Food
Company
Sara De Angelis
Southern Europe
Marketing Director

Délifrance

A) Nutrition

B) CBD

D) Clean-Label

C) Natural

E) Local

“Inspirational & Insightful”
Lakeland Dairies (2019 Foods Trends Delegate)

Peer-ToPeer

Health Trends • Plant-Based • Alternative & Free-From • Sustainable NPD • Consumer & Shopper Demands •
NPD Success • Market Trends & Innovations • Packaging & Plastics • Sugar Reduction • Snacking & Convenience
13.40 Afternoon Chair’s Opening Remarks
Hadrien Cadiou
Global R&D Senior
Consumer Scientist

Chair’s
Remarks

Starbucks
Lisa Whitworth
Customer Marketing
Director – Northern
Europe

JACOBS DOUWE
EGBERTS (JDE)

NPD Success
13.50 Convert Light-Bulb Moments Into

Products On The Shelf With That
'Straight-In-My-Basket' NPD Success

Diageo
Case
Study

• Keep consumers at the heart of your product innovation
with data-led NPD that capitalises on the right trends and
gets people talking
• Is there a formula for rapid success? Avoid lengthy product
lifecycles with speedy, successful product development that
converts trends into proﬁts
• It’s okay to be picky! Determine the long-term trends that
are worth signiﬁcant investment
• Create an exciting story around your product which
resonates with retailers and consumers in an increasingly
crowded market
Emanuel Gävert
Inventor – SnackFutures

Drive Commercially-Successful
Products & Excite Consumers With
Impressive Innovations Which
Boost Sales

Arla Foods

Ricardo Piccolo
Category Director
(Infant & Medical Food)
Continental Europe

Kraft Heinz

Olivier Sevenou
R&D Lead –
Future-Facing / Health
& Wellbeing

pladis

Erika Ollen
Founder

Packaging & Plastics
14.40 Is The Food & Drink Industry Delivering

el
Pan

14.10 Identify Key Market Trends That

Anna Talach
Global Product Manager
– Milk UK

GNISTA

Mondelēz
International

Key-Market Trends & Innovations

Scott Peppel
Director, Food
Innovation

Q&A

• Be ﬁrst to market with forward-thinking strategies that
convert insights into quick wins in-store and online
• From tech to new ingredients, from regulation to claims,
what are the latest factors coming your way - and how can
you navigate them with success?
• Go global! Look beyond your own borders for diﬀerent
future trends and prepare for what is on the horizon

Hot
On Its Packaging Promise? Approaching
Topic
Packaging Solutions Which Appease
Eco-Conscious Consumers, Limit Confusion, Are
Cost-Eﬀective & Reduce Environmental Impact

• Educate consumers to understand the packaging price
point – are they willing to pay more to protect the
environment?
• Explore conﬂicting ideas around packaging within the food
and drink industry to ensure clearer communication
between all parties
• How much do consumers really understand and what can
the industry do to limit confusion?
• Get up-to-date insights on the journey to reduce, reuse and
recycle packaging across the industry

19

Speakers

1

Day

Patrick Lesueur
Group R&D Director

Bonduelle

15.00 Bonus Session Reserved For Exclusive Conference Partner
15.30 Afternoon Refreshment Break With Informal Networking

Low-Sugar Innovations
16.00 It’s Not Going Anywhere! Explore Innovative

Ways To Incorporate The Long-Standing Sugar
Reduction Trend Into Your NPD Portfolio

• What are the latest tools and solutions that will assist your
portfolio in its journey towards sugar reduction?
• Where does opinion lie on artiﬁcial vs natural sugars and
which should you be adding to your ingredients list?
• Translate consumer health trends with products which
meet low-sugar claims and will drive sales
16.00 Alvaro Vela
Marketing Director

Starbucks Spain
& Portugal
16.20 Jaap Matthijsen

International Director

A.G. Barr p.l.c,
United Kingdom

Snacking & Convenience
16.40 Is Your NPD Good To Go? Deliver Products That

Meet The Needs Of Time-Poor Consumers &
Capitalise On Consumer Demands

• Healthy + convenient = guaranteed sales! What are the
other checkpoints your product portfolio should hit to make
its mark on the on-the-move market?
• Innovate your products and expand your portfolio with
convenient products which tick all the boxes for consumers
• How are consumer lifestyles driving change in convenience
space of food and drink? Identify gaps in the markets for
products that will stand-out in a growing space
17.00 Chair’s Closing Remarks & Oﬃcial Close Of Conference

REGISTRATION FORM

4 Easy Ways To Register

ATTENDEE DETAILS:

Phone +44 (0) 20 3479 2299

Please complete in capitals. Photocopy for multiple bookings.
How did you hear about the conference?
Forename (Mr/Ms/Mrs/Miss/Dr)

Post this booking form to Global Insight
Conferences, 5 - 11 Lavington Street, London, SE1 0NZ
Email bookings@foodproductconference.com
Book Before 26th
November

539 EUR

Inhouse/Brand

Standard Rate

Save
200 EUR

463 GBP
649 EUR

Agency/Supplier/All
Other Companies

Save
200 EUR

2,020 GBP

2,880 GBP

Group Discounts: 4 delegates for the price of 3. Or send 3 and
get your third place half price! (This applies to inhouse practitioners
only, not agencies and suppliers, and cannot be used in
conjunction with any other discounts, including earlybird oﬀers)

Fax

Head of Department Email

Address

Booking Contact Name

4
For
3

Book An Exhibition Stand & 2
Delegate Passes Before 26th
November For Only £2,020

SAVE £860

Organised By:

Email

Booking Contact Email

Country

Credit Card/Debit Card
Visa

LD

partner@foodproductconference.com

Email

Head of Department Contact Name

1

Can You Help Drive Food
& Drink NPD &
Innovation? SO
SO

For more information on how
to get involved, please call
+44 (0)20 3479 2299 or email

Tel

PAYMENT OPTIONS: Please choose one of the payment options below:

Programme Alterations: Conferences are organised many months in advance of the conference itself and
sometimes we may need to make substitutions, alterations or cancellations of the speakers and/or topics. Whilst we
make every eﬀort to ﬁnd a direct replacement if a speaker cancels, sometimes this is not always possible within the
timeframes we are given. Any substitutions or alterations will be regularly updated on the conference website.

30th June 2021 • www.foodproductconference.com

Contact Name

Tel

Trends & Innovations

30th June 2021 • www.foodproductconference.com

*

• Speaker notes will be available to download one week after the conference, subject to speaker
disclosure.
• Please note VAT will be charged at 20% and all registrations are subject to a 4% booking fee.
• Only one discount can be used per registration.
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Booking Contact Tel

730 GBP
3,349 EUR
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Trends & Innovations
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(Brochure code, email, advert etc)

Job Title

Postcode

849 EUR

Save
2,349 EUR 1,000 EUR

LD

Surname

739 EUR
635 GBP

558 GBP

Exhibition Stand & 2
Delegate Places

NPD

A One-Day, European, Brand-Led Conference & Networking Event,
30th June 2021, Europe

Online @ www.foodproductconference.com

Price

Brochure Code:

Mastercard

Maestro

AmEx

2

(UK VAT is chargeable for all attending companies, regardless of country of origin.
All bank transfer charges must be carried by the company sending payment).

3

Exact name on card
Valid From

Bank Transfer
Bank transfer details will be provided in your invoice.

Card No.

Enclosed

Please make cheques payable to Global Insight Conferences Ltd

Expiry Date

4

Security Code
Signature

Cheque
Invoice

PO Number:

Please include your PO Number if applicable, otherwise this may delay your booking.

Date

Card Billing Address (if different to above)

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking and all registrations are subject to a 4% booking fee. All orders placed on our online booking pages, by email, on the brochure’s booking form or over the telephone will
all be followed up with an oﬃcial booking conﬁrmation email. All such orders are legally-binding and carry a 100% liability immediately after receipt of order. Full payment is a requirement of entry into the event and you will be asked to
guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. Should you fail to pay an invoice or do not attend t he conference, you still remain liable for the sums due.
Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. Global Insight Conferences accepts no liability for the content of presentations or papers.
UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and transfer fees must be covered by the company attending the conference. Please note that all
calls are recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the conference date cannot be refunded and full payment is still due, although a
replacement delegate will always be welcome. This is due to the way in which we are charged by our suppliers as during this final month, the costs have already been incurred by the organisers. Cancellations received in writing at least 40
working days before the conference date will receive a full refund, minus an administration charge of £149 +VAT per ticket. I f payment has not yet been made and cancellations are received in writing at least 40 working days before the
conference date, the £149 +VAT per ticket administration charge is still due. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Global Insight Conferences Ltd will
assume no liability in the event that this conference is cancelled, rescheduled, virtualised or postponed due to a fortuitous event, Act of God, unforeseen occurrence, a Force Majeure event, other major disruption or any other event that
renders performance of this conference inadvisable, impracticable, illegal or impossible. For purposes of this clause a Force Majeure event shall include, but shall not be limited to: civil disorder; pandemics, endemics, disaster; an Act of God;
war or apparent act of war; government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance and/ riots; strike, ﬁre, curtailment, suspension and/or restriction on transportation facilities/mean s of
transportation; or any other emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force Majeure event or other major disruption or if Global Insight Conferences Ltd, deems it necessary
to do so. If Global Insight Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all outstanding invoices must still be paid in full. If GIC cancels an event, the fee will be credited
towards another industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. Refunds will not be available for postponements or cancellations or virtualisation and
payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the time. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand,
but in relation to the original conference date. Please note all exhibitors, sponsors and event partners should refer to their signed contract for more information on their terms and conditions. Date & Venue: 30th June 2021, Europe.
Please note that accommodation and transport fees are not included in the registration fee. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietry, Access
Or Speciality Requirements: We make every eﬀort to ensure that all delegates are able to participate fully, but please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements.
Speaker & Programme Changes: Sometimes speakers are unable to attend for personal or business reasons and whilst we make every eﬀort to ﬁnd a direct rep lacement, occasionally this is not possible within the timeframes we are given.
GIC reserves the right to alter or modify the advertised speakers and/or topics if necessary. Any substitutions or alterations will be regularly updated at www. foodproductconference.com.
Data Protection: The delegate names, organisations and occasionally job titles will be shared with other attendees of the event for the purpose of facilitating networking only. Should you not wish your information to be shared in this way,
please email: database@globalinsightconferences.com or write to Data Protection Oﬃcer, Global Insight Conferences, 5-11 Lavington Street, London, SE1 0NZ. When you register for the conference, GIC will provide you with information
relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should you wish to discontinue this service at any time please write to the Marketing Director at the address above or please email
database@globalinsightconferences.com.
Admittance: We reserve the right to eject you without any prior notice or refund if your behaviour is disruptive, oﬀensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual recordings are not allowed without
prior consent. GIC is not liable for damage to or loss of personal belongings at the conference venue and accepts no liability for the content of the papers and presentations given. Please note that photographs, video and audio footage,
which may include speakers and delegates, may be taken at the event and used in future marketing material.

Book Before 26th November & Save €200 @ www.foodproductconference.com

